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Highlights 
 
The BER Consumer Confidence Index (CCI) has 

remained below the zero mark over much of the year, 

indicating weak consumer confidence. 

 

Nevertheless, retail sales measured in constant prices 

(adjusted for inflation) have managed to maintain a 

flat upward tend, which bodes well for retailers in the 

current economic climate.  

 

Clothing and footwear retailers have often 

outperformed the overall retail market, and have come 

to dominate activity in retail accommodation. 
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Prime yield 

 

7.5%  

Vacancies malls > 

25,000m2 (SAPOA) 

4.0% 

Total gross leasable area 

(GLA) (‘000 m2) 

3,535m2 

12 month 

outlook 

Figure 1: BER Consumer Confidence Index (CCI) vs. retail sales 
(constant prices ) 

    

COPYRIGHT © JONES LANG LASALLE IP, INC. 2015. 

2  Johannesburg Retail Market Outlook 

  

Demand 
 

The economic landscape has 

contributed to a notable dampening 

in the business and consumer 

outlook over much of the year so 

far, with the Rand plummeting 

against major currencies and the 

GDP growth expectation being 

revised down by the National 

Treasury to just 1.5% y/y for 2015, 

from a more encouraging 2.0% at 

the beginning of the fiscal year. It is 

not surprising then, that the BER  

CCI has remained below the zero 

mark over much of the year, with a 

reading below zero indicating weak 

consumer confidence. 

Nevertheless, despite the continued 

downward trend in the CCI since 

2011, retail sales measured in 

constant prices (adjusted for 

inflation) have managed to maintain 

a flat upward tend, which bodes  

 

 

 

 

 

 

 

well for retailers (see Figure 1).  

 

With the economy having entered 

into an interest rate upswing, it 

goes without saying that retailers 

are likely to face difficult times and 

retail sales growth is likely to be 

lower than seen in more buoyant 

economic periods, but it is also 

likely to remain above zero, mainly 

driven by improving incomes (see 

Figure 2). This resilience of retail 

sales indicates that demand for 

retail accommodation will see some 

level of stability, with vacancy rates 

showing very little change from 

current levels, while rental rates 

also remain largely unchanged.  

 

While retail sales growth has 

decelerated since 2011 as 

indicated in Figure 2, it is worth  

noting how retailers in the clothing 

and footwear category have often 

outperformed the overall retail  

 

 

 

 

 

 

 

market, including grocery stores 

which sell essential goods items 

that remain in demand even in the 

worst of recessions. The average 

growth in retail sales of clothing 

and footwear items is 5.8% per 

annum from 2011 to date, which 

compares to just 3.5% for grocery 

stores and 3.9% in the overall retail 

sector. Clothing retailers account 

for 20.0% of the local retail sector, 

but account for a greater proportion 

of retail accommodation and play a 

major role in the success of many 

malls across the country. It is also a 

sub-sector that is growing with 

international retailers such as H&M 

and Forever 21 entering the market 

in 2015. With this, demand for retail 

accommodation in larger malls has 

improved and the ripple effect into 

other retail sub-sectors is likely to 

assist in improving demand 

prospects for retail accommodation. 

 

Figure 2: Growth in final consumption expenditure – constant prices  

Source: JLL. SAPOA 
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Data: BER and Statistics South Africa 
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Outlook 
 

The retail sector has reached a 

level of stability where demand is 

neither growing nor declining at 

substantial levels. This is likely to 

see rental rates remain largely 

unchanged over the short term. 

Over the medium term, the 

introduction of quality stock is 

likely to result in a slight 

oversupply, increasing the 

likelihood of vacancies.  

Clothing and footwear retailers are 

likely to drive much of the activity 

in the Johannesburg property 

market over the short to medium 

term.  

Investor confidence in the retail 

property market remains high with  

Mall of Africa construction well 

underway and set to open in April 

2016.  

 

The development pipeline will see 

over 250,000m2 of retail space 

being added to current supply. 
 

About JLL 
 
JLL (NYSE: JLL) is a professional 

services and investment management 

firm offering specialized real estate 

services to clients seeking increased 

value by owning, occupying and 

investing in real estate. With annual fee 

revenue of $4.7 billion and gross 

revenue of $5.4 billion, JLL has more 

than 230 corporate offices, operates in 

80 countries and has a global workforce 

of approximately 58,000. On behalf of 

its clients, the firm provides 

management and real estate 

outsourcing services for a property 

portfolio of 3.4 billion square feet, or 

316 million square meters, and 

completed $118 billion in sales, 

acquisitions and finance transactions in 

2014. Its investment management 

business, LaSalle Investment 

Management, has $57.2 billion of real 

estate assets under management. JLL 

is the brand name, and a registered 

trademark, of Jones Lang LaSalle 

Incorporated. 

 

For further information, 

visit www.jll.com 
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Supply 
 

The completion of the Mall of the 

South which opened in Q3 2015 saw 

retail accommodation increase 

further in Johannesburg, with the 

completed mall set to total 65,000m2. 

The mall follows the opening of 

Dainfern Square in Q2 2015, which 

added just under 26,000m2 of retail 

accommodation. Supply has 

continued to increase in the market, 

but has had little impact on the 

vacancies of competitive malls over 

this short period.  

 

Table 1: Indicative development projects* 

*Source: Rode 

JLL Retail Clock 

Rental 

growth 

slowing 

Rents 

falling 

Rental 

growth 

accelerating 

Rents 
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out 
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The JLL Property ClockTM 

Development Approximate size (m2) Node Developer 

Mall of Africa 120,000 Waterfall Estate  Atterbury Property Management  

Springs Mall 55,000 Springs Flanagan and Gerard 

Newmarket Mall 33,000 Alberton Periscopic Property 

Mogale City Mall 26,500 Mogale City McCormick Property 

Leratong City Mall 25,000 Krugersdorp Retail Network Services 
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